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Some manager wants to price a new product for the next five years the
alternatives he has are 3.5,4.5,5.5 and 6.5 L.E per unit ,After evaluating
competitors pricing tendency he made the following price - outcomes table :

Year
/ 1 2 3 4 5
price
3.5 22 15 14 15 18
a5 17 18 21 14 16
55 18 15 19 16 20
6.5 16 17 16 17 19
Required:

Solve the problem considering that the manager wants to avoid any Major
changes in price from one year to another so that he decided That the change in
price between any year and the following year should not exceed (2) L.E. find the
best pricing strategy and also the maximum profit.
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1. Advantages of & M- E- Commerce Commerce.
2. Porter's five Competitive forces.
3. Supply chain & Block chain.
4. What we mean e-Procurement?

5. What is e-CRMm?
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